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FORSALE

L OWERLEVEL COMMERCIAL SPACE
210S DESPLAINES (WEST L OOP)

Location:

Demographics:

Traffic Counts:

Commercial Space:

Prime location at the corner of Adams and DesPéaifhis site is conveniently located in the
West Loop, overlooking the Kennedy expressway wihosure to 250,000+ vehicles per day
with easy freeway on/off access. It is directlyomsrthe street fronChicago's oldest historic
landmark, Old St. Patrick’s Church, its new scherudl a new city park. It is 1 block from
Presidential Towers, 1 block from Greektown andagks from Northwestern and Union train
stations. There are numerous public parking Istewell as extensive metered street parking in
the area.

Demographics (2008) 1.0 mile 3.0 mile
Population 33,122 352,199
Households 18,268 171,007
Daytime Population 192,994 540,152
Average Household Income $105,801 $109,202
Area Retail Sales Volume $1.2 Billion $11.5 Billio

242,000 vehicles per day (VPD) on Kennedy Expregswa
7,600 vehicles per day on Adams St. + 5,000 VPDesPlaines St.

This space is on the lower level at the base etantly redeveloped 22-story mixed-use loft
building with 224 residential condos above the caruial space. The space offers the
following features:

approx. 2,548 SF.

13’ ceilings with 3" high clerestory windows arouader 100’ of exterior frontage for
outstanding light.

Solid concrete construction and predominantly bejpaund location (floor is 10’
below ground) minimizes noise transmission and ides/ outstanding insulation.

DX-12 zoning allows an extremely wide range of uses
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0 Food uses that require the use of “black iron"sptaverns and liquor stores
arenot permitted by the condo declarations

Extremely low heating/cooling and CAM costs.
Handicap access either through main building lotnbgarage access.
Right to install dedicated street-level entry stiNE corner of building.

Potential access to condo association bathroomsnaeting room on lower level
(rental arrangement must be worked out with corsdoeiation).

This space would be ideal for technology officetisaworkshops or specialty showroom uses.

Delivery Condition:  Raw concrete shell with hot water supply for hesatimt no A/C. Buyer will be responsible
for all build-out costs including installation deetrical, plumbing and HVAC systems and a
new street-level entry.

Sales Price: $275,000
2 garage parking spaces available for $15-$20,800 e

Real Estate Taxes  Fully assessed taxes are estimated at approx.18$8.00/SF)

Building Insurance  Building insurance and common area maintenance (Cé¥ylenses are estimated at
and CAM expenses: approximately $0.12/SF ($25/mo).

Availability: Immediate

For further information, please contact:
Scott Fithian
(773) 404-4314 (direct) (312) 944-6270 (main office
Scott@lordcompanies.com

*Broker is using information provided by the profyeowner and does not certify as to its accuradys Thformation is subject to possible errors,
omissions, changes of price and withdrawal withmatice.

Member of

RETAILBROERS ’<s< e

Shopping Centers

Retail Brokers Network affiliate for Chicago.
The Retail Brokers Network has qualified retail
specialists in over 40 offices nationwide.
www.retailbrokersnetwork.com
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210 S DesPlaines Interior Photos



210 S DesPlaines Aerial Zoning Map

PIN Zone Ward
17-16-109-030-0000 DC-12 2

Information provided on the City of Chicago web site should not be used as a substitute for legal, accounting, real estate, business, tax, or other professional

advice. The City of Chicago assumes no liability for any damages or loss of any kind that might arise from the use of, misuse of, or the inability to use the City
web site and-or the materials contained on the web site. The City of Chicago also assumes no liability for improper or incorrect use of materials or information
contained on its web site. All materials that appear on the City of Chicago web site are distributed and transmitted as is, without warranties of any kind, either
express or implied, and subject to the terms and conditions stated in this disclaimer.



210 S DesPlaines Area Traffic Counts



210 S DesPlaines Demographics (2008)
.~ Populaton  Llmi  3mi.  5mi.

2008 Total Population 33,122 352,199 886,527
2008 Total Households 18,268 171,007 376,215
2008 Male Population 17,680 174,670 443,378
2008 Female Population 15,441 177,529 443,149
% 2008 Male Population 53.38% 49.59% 50.01%
% 2008 Female Population 46.62% 50.41% 49.99%
2008 Total Adult Population 29,232 291,717 692,334
2008 Total Daytime Population 192,994 540,152 955,598
2008 Total Daytime Work Population 183,450 400,485 541,581
2008 Median Age Total Population 33 33 31
2008 Median Age Adult Population 35 37 36
2008 Age 0-5 1,413 22,475 70,530
2008 Age 6-13 1,554 25,032 83,876
2008 Age 14-17 923 12,975 39,788
2008 Age 18-20 1,081 15,179 38,968
2008 Age 21-24 2,520 28,033 70,302
2008 Age 25-29 4,738 42,302 101,331
2008 Age 30-34 5,337 42,449 97,611
2008 Age 35-39 3,925 32,079 76,547
2008 Age 40-44 2,716 24,053 59,890
2008 Age 45-49 2,276 22,281 53,171
2008 Age 50-54 2,067 20,759 46,438
2008 Age 55-59 1,574 18,725 41,097
2008 Age 60-64 937 12,627 28,619
2008 Age 65-69 716 10,075 23,008
2008 Age 70-74 508 7,515 17,559
2008 Age 75-79 342 5,826 13,630
2008 Age 80-84 276 4,693 11,191
2008 Age 85+ 220 5,120 12,972
% 2008 Age 0-5 4.27% 6.38% 7.96%
% 2008 Age 6-13 4.69% 7.11% 9.46%
% 2008 Age 14-17 2.79% 3.68% 4.49%
% 2008 Age 18-20 3.26% 4.31% 4.40%
% 2008 Age 21-24 7.61% 7.96% 7.93%
% 2008 Age 25-29 14.30% 12.01% 11.43%
% 2008 Age 30-34 16.11% 12.05% 11.01%
% 2008 Age 35-39 11.85% 9.11% 8.63%
% 2008 Age 40-44 8.20% 6.83% 6.76%
% 2008 Age 45-49 6.87% 6.33% 6.00%
% 2008 Age 50-54 6.24% 5.89% 5.24%
% 2008 Age 55-59 4.75% 5.32% 4.64%
% 2008 Age 60-64 2.83% 3.59% 3.23%
% 2008 Age 65-69 2.16% 2.86% 2.60%
% 2008 Age 70-74 1.53% 2.13% 1.98%
% 2008 Age 75-79 1.03% 1.65% 1.54%
% 2008 Age 80-84 0.83% 1.33% 1.26%

% 2008 Age 85+ 0.66% 1.45% 1.46%



210 S DesPlaines Demographics (2008)

2008 White Population 18,883 193,814 409,289
2008 Black Population 8,687 74,950 235,597
2008 Asian/Hawaiian/Pacific Islander 3,046 27,704 50,094
2008 American Indian/Alaska Native 50 991 2,820
2008 Other Population (Incl 2+ Races) 2,456 54,739 188,727
2008 Hispanic Population 4,596 93,312 305,943
2008 Non-Hispanic Population 28,525 258,887 580,584
% 2008 White Population 57.01% 55.03% 46.17%
% 2008 Black Population 26.23% 21.28% 26.58%
% 2008 Asian/Hawaiian/Pacific Islander 9.20% 7.87% 5.65%
% 2008 American Indian/Alaska Native 0.15% 0.28% 0.32%
% 2008 Other Population (Incl 2+ Races) 7.42% 15.54% 21.29%
% 2008 Hispanic Population 13.88% 26.49% 34.51%
% 2008 Non-Hispanic Population 86.12% 73.51% 65.49%
2000 Non-Hispanic White 13,480 159,517 315,983
2000 Non-Hispanic Black 6,177 67,214 231,094
2000 Non-Hispanic Amer Indian/Alaska Native 28 374 1,176
2000 Non-Hispanic Asian 1,522 21,566 42,164
2000 Non-Hispanic Hawaiian/Pacific Islander n/a 65 132
2000 Non-Hispanic Some Other Race 51 598 1,541
2000 Non-Hispanic Two or More Races 466 5,720 12,838
% 2000 Non-Hispanic White 62.05% 62.54% 52.23%
% 2000 Non-Hispanic Black 28.43% 26.35% 38.20%
% 2000 Non-Hispanic Amer Indian/Alaska Native 0.13% 0.15% 0.19%
% 2000 Non-Hispanic Asian 7.01% 8.46% 6.97%
% 2000 Non-Hispanic Hawaiian/Pacific Islander 0.00% 0.03% 0.02%
% 2000 Non-Hispanic Some Other Race 0.23% 0.23% 0.25%
% 2000 Non-Hispanic Two or More Races 2.15% 2.24% 2.12%
- PopulatonChange ~  Imi  3mi.  &5mi.
Population Change 1990-2008 16,959 29,565 13,888
Household Change 1990-2008 11,557 34,448 38,683
% Population Change 1990-2008 104.92% 9.16% 1.59%
% Household Change 1990-2008 172.21% 25.23% 11.46%
Population Change 2000-2008 8,500 13,333 -8,339
Household Change 2000-2008 5,093 13,294 12,526
% Population Change 2000-2008 34.52% 3.93% -0.93%
% Households Change 2000-2008 38.66% 8.43% 3.44%
2000 Total Housing Units 14,927 176,687 402,993
2000 Occupied Housing Units 13,024 157,654 363,787
2000 Owner Occupied Housing Units 5,285 56,296 121,555
2000 Renter Occupied Housing Units 7,738 101,357 242,233
2000 Vacant Housing Units 1,904 19,034 39,205
% 2000 Occupied Housing Units 87.25% 89.23% 90.27%
% 2000 Owner Occupied Housing Units 35.41% 31.86% 30.16%
% 2000 Renter Occupied Housing Units 51.84% 57.37% 60.11%

% 2000 Vacant Housing Units 12.76% 10.77% 9.73%



210 S DesPlaines Demographics (2008)

2008 Median Household Income $73,056 $65,377 $54,336
2008 Per Capita Income $58,353 $53,022 $37,481
2008 Average Household Income $105,801 $109,202 $88,322
2008 Household Income < $10,000 1,191 13,814 34,531
2008 Household Income $10,000-$14,999 631 6,185 17,436
2008 Household Income $15,000-$19,999 468 5,963 15,552
2008 Household Income $20,000-$24,999 459 5,698 16,086
2008 Household Income $25,000-$29,999 425 5,846 15,675
2008 Household Income $30,000-$34,999 465 6,245 17,844
2008 Household Income $35,000-$39,999 595 6,035 17,303
2008 Household Income $40,000-$44,999 543 6,466 18,460
2008 Household Income $45,000-$49,999 519 7,092 18,899
2008 Household Income $50,000-$59,999 1,490 14,438 37,635
2008 Household Income $60,000-$74,999 2,698 21,538 47,263
2008 Household Income $75,000-$99,999 3,739 26,763 52,017
2008 Household Income $100,000-$124,999 1,731 13,889 22,780
2008 Household Income $125,000-$149,999 1,441 11,300 16,967
2008 Household Income $150,000-$199,999 1,023 8,190 12,154
2008 Household Income $200,000-$249,999 337 3,933 5,004
2008 Household Income $250,000-$499,999 492 7,264 10,157
2008 Household Income $500,000+ 22 348 451
2008 Household Income $200,000+ 851 11,545 15,612
% 2008 Household Income < $10,000 6.52% 8.08% 9.18%
% 2008 Household Income $10,000-$14,999 3.45% 3.62% 4.63%
% 2008 Household Income $15,000-$19,999 2.56% 3.49% 4.13%
% 2008 Household Income $20,000-$24,999 2.51% 3.33% 4.28%
% 2008 Household Income $25,000-$29,999 2.33% 3.42% 4.17%
% 2008 Household Income $30,000-$34,999 2.55% 3.65% 4.74%
% 2008 Household Income $35,000-$39,999 3.26% 3.53% 4.60%
% 2008 Household Income $40,000-$44,999 2.97% 3.78% 4.91%
% 2008 Household Income $45,000-$49,999 2.84% 4.15% 5.02%
% 2008 Household Income $50,000-$59,999 8.16% 8.44% 10.00%
% 2008 Household Income $60,000-$74,999 14.77% 12.59% 12.56%
% 2008 Household Income $75,000-$99,999 20.47% 15.65% 13.83%
% 2008 Household Income $100,000-$124,999 9.48% 8.12% 6.06%
% 2008 Household Income $125,000-$149,999 7.89% 6.61% 4.51%
% 2008 Household Income $150,000-$199,999 5.60% 4.79% 3.23%
% 2008 Household Income $200,000-$249,999 1.84% 2.30% 1.33%
% 2008 Household Income $250,000-$499,999 2.69% 4.25% 2.70%
% 2008 Household Income $500,000+ 0.12% 0.20% 0.12%

% 2008 Household Income $200,000+ 4.66% 6.75% 4.15%



210 S DesPlaines Demographics (2008)

2008 Children/Infants Clothing Stores

2008 Jewelry Stores

2008 Mens Clothing Stores

2008 Shoe Stores

2008 Womens Clothing Stores

2008 Automobile Dealers

2008 Automotive Parts/Acc/Repair Stores
2008 Other Motor Vehicle Dealers

2008 Tire Dealers

2008 Hardware Stores

2008 Home Centers

2008 Nursery/Garden Centers

2008 Outdoor Power Equipment Stores
2008 Paint/Wallpaper Stores

2008 Appliance/TV/Other Electronics Stores
2008 Camera/Photographic Supplies Stores
2008 Computer/Software Stores

2008 Beer/Wine/Liquor Stores

2008 Convenience/Specialty Food Stores
2008 Restaurant Expenditures

2008 Supermarkets/Other Grocery excl Conv
2008 Furniture Stores

2008 Home Furnishings Stores

2008 Gen Merch/Appliance/Furniture Stores
2008 Gasoline Stations w/ Convenience Stores
2008 Other Gasoline Stations

2008 Department Stores excl Leased Depts
2008 General Merchandise Stores

2008 Other Health/Personal Care Stores
2008 Pharmacies/Drug Stores

2008 Pet/Pet Supplies Stores

2008 Book/Periodical/Music Stores

2008 Hobby/Toy/Game Stores

2008 Musical Instrument/Supplies Stores
2008 Sewing/Needlework/Piece Goods Stores
2008 Sporting Goods Stores

2008 Video Tape Stores - Retail

$9,210,017
$6,504,009
$13,129,857
$12,612,752
$22,010,511
$145,887,260
$18,871,068
$6,114,879
$4,965,553
$4,873,495
$16,719,817
$5,246,672
$1,489,564
$550,301
$15,079,891
$2,475,163
$7,048,146
$10,057,598
$25,360,378
$123,467,632
$106,796,127
$14,980,386
$10,726,499
$135,256,379
$96,137,492
$70,777,113
$150,336,267
$120,275,990
$9,446,624
$50,635,768
$7,280,241
$2,134,401
$1,759,218
$1,331,613
$482,536
$11,360,619
$1,221,294

$84,198,806
$59,918,032
$121,468,775
$116,234,624
$207,344,147
$1,386,646,947
$176,445,657
$56,373,143
$46,464,909
$41,634,891
$157,893,422
$48,954,633
$15,105,995
$5,377,779
$138,985,005
$23,058,575
$66,866,078
$91,919,021
$218,080,933
$1,063,443,813
$998,055,454
$139,977,268
$97,307,828
$1,259,933,199
$871,187,996
$653,107,057
$1,398,918,209
$1,119,955,932
$89,740,713
$474,762,825
$68,620,463
$20,578,406
$20,512,001
$12,530,738
$4,486,330
$96,963,976
$11,375,124

Total Retail Sales $1,242,613,130 $11,464,428,704

$160,287,528
$116,614,565
$235,360,544
$221,633,813
$409,214,197
$2,773,606,465
$346,594,434
$108,233,769
$91,879,418
$68,355,806
$306,320,186
$96,818,909
$32,577,928
$11,015,325
$267,994,785
$44,812,870
$132,650,723
$174,573,304
$412,563,753
$1,872,671,617
$1,945,386,602
$274,183,639
$183,430,740
$2,455,845,723
$1,670,935,175
$1,258,371,431
$2,723,840,508
$2,181,662,084
$179,550,459
$931,557,061
$134,242,021
$42,195,334
$49,468,763
$24,768,709
$8,674,754
$167,304,310
$22,185,424

$22,137,382,676



